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Thai Health

Set up as an Autonomous
Governmental Agency via
Health Promotion Act 2001

Using Dedicated Tax from
Tobacco and Alcohol as an
Innovative Financing
mechanism for Health
Promotion

Board of Governance,
chaired by the Prime Minister,
comprises of multi-sectoral
members .
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Thai Health

To Inspire, Motivate, Coordinate, and
All people living in Thailand have Empower individuals and organizations in

all sectors for the enhancement of health
promotive capability as well as healthy
society and environment ¢

capability and live in society and
environment conducive to good health
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“All people living in Thailand have capability and live in society and environment conducive to good health.”

“To inspire, motivate, coordinate, and empower individuals and organizations in all sectors towards health
promotive capability as well as healthy society and environment to support health promotion in Thailand”
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Tri-Power Strategy (Knowledge, Social, Policy)



Multi-sectoral Approach

3,000 projects/year i -
> 20,000 multi-sectoral partners (total) | S&éromon NGO
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The approach also requires Proactive, ‘ ‘ ‘
Innovative, Collective Impact, and
Sustainable process
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COMMUNITY SECTOR



TIME FOR ACTION
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Q(»_»y Promoting Sustainability & Green Building

Green Building (LEED Platinum Certification)

= @ About LEED Credentials Education Membership Store Resources Directory Articles FAQs

Thai Health Promotion Office

Address: Floor 32 SM Tower, Bangkok, Thailand, 10300
Rating system: LEED BD+C: New Construction . v2 - LEED 2.2

Last certified on: April 21, 2017
Certification level: Platinum
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LEED Scorecard
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Alternative Energy Organic Farm (city farming workshop), Reuse waste, link to community Recycle cloth

(solar roof), Water Efficiency bags (no plastic),

Paperless policy

Meeting Rooms (10-20% standees)
Serving healthy break, coffee only self-service Wide and Open Balcony (Break Areas)




69" WHA side event
on physical activity

5-9 September:

69" Regional
Committee physical
activity Resolution
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71" WHA
Resolution on
global action plan
on physical activity
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A Guide to
Healthy Meeting

Decision adoptec‘i during the 74th
Regional Committee

(SEA/RC74/6 Add. 1)
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Promoting physical activity and Providing healthy food and beverages Promoting mental health
addressing sedentary lifestyle and ensuring food safety ‘



National Strategy
on Lowering Salt
(2016-2025)
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Shift to Sustainable Food Systems
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WHO “Milk Code” 1981

“FAO Strategic Framework 2022-2031” towards a sustainable
and food sec

ure world for all
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S’ﬁ Designing (Well-being) Hospital

Economical

Designing and improving areas within public hospital Sustainability

through a participatory process

Health Health
Care Promotion

Social —
Sustainability

Ecological
Sustainability
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@ Blue School for PM2.5 Protection
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Smoke Watch
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5 s Dot s Community-based surveillance guidelines
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Lessons learned from local communities
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Social and health support for the vulnerable populations such as the homeless, people living with disability, migrant
workers, the city poor, and etc. (coordinated with CSO and government partners)
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Nelson Mandela Award for Health Promotion (2021)

The global level award from WHO for ThaiHealth’s &) s vt

——

EXECUTIVE BOARD

outstanding contribution to health promotion in .
Thailand and internationally.

EB148(17)
26 January 2021

Award of the Nelson Mandela Award for
Health Promotion

The introduction of numerous pro-health policies and laws

The Executive Board, having considered the report of the Nelson Mandela Award Selection
Panel,! decided to award the Nelson Mandela Award for Health Promotion for 2021 to the Thai Health
Promotion Foundation (ThaiHealth), Thailand, for its significant contribution to health promotion. The
laureate will receive a plaque.

Fifteenth meeting, 26 January 2021

The shift of social norms towards a more healthy and inclusive
society

The propagation of innovative health financing mechanism and
multi-sectoral platform for health promotion to other LMICs;

The ability to react quickly to emerging needs, including COVID-19
responses;

The significant improvement of many health outcomes in Thailand.



